
Facebook-to-Facebook: Online Communication and Economic Cooperation 

By Anna Lou Abatayo, John Lynham and Katerina Sherstyuk 

Communication between agents is often critical for economic cooperation. Existing research 
demonstrates that communication helps parties to cooperate in social dilemma settings and 
achieve better social outcomes. Traditionally, researchers finds that direct face-to-face 
communication is more effective in achieving cooperative outcomes than any kind of indirect, 
mediated communication. Yet, the recent revolution in online communication has resulted in 
radical changes in the way people communicate in everyday life; individuals now spend more 
and more time emailing, texting, instant-messaging, Skyping and Facebooking, relative to 
traditional face-to-face communication.  

In this project, we use the tools of experimental economics to study whether and how recent 
changes in communication technologies affect people's ability to cooperate and reach socially 
efficient outcomes in a social dilemma setting. We consider voluntary contribution mechanisms 
(VCM) for public good provision as most studied in terms of effect of communication. After 
participants participate in 10 rounds of VCM without communication, they engage in one 10-
minute communication session, followed by another ten rounds of post-communication VCM. 
There are four treatments which differ in how the 10-minute communication session is 
implemented: (1) No communication (Baseline); (2) Face-to-Face; (3) Online texting via “Chat 
box”; (4) Facebook-to-Facebook communication via posts in a Facebook group. We find that 
communication leads to close to full cooperation in the post-communication periods under all 
three communication treatments. Moreover, cooperation remains stable until the very last period 
of post-communication VCM. Both forms of online communication, online Chat and Facebook 
posts, are demonstrated to be as effective as Face-to-Face in inducing and sustain cooperation. 
The participants also appear to be more at easy when communicating via online media as 
compared to face-to-face.  To check the robustness of  these findings, we are currently 
conducting similar experiments with the trust game.  


